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NOTICE

This report was prepared by the New York State Energy Research and Development Authority

(hereafter NYSERDA) its evaluation assistance contractors:  Oak Ridge National Laboratory

(ORNL); and GDS Associates, Inc., and its subcontractor, Megdal & Associates, (hereinafter

“Contractor”).  The opinions expressed in this report do not necessarily reflect those of

NYSERDA or the State of New York, and reference to any specific product, service, process, or

method does not constitute an implied or expressed recommendation or endorsement of it. 

Further, NYSERDA, the State of New York, and the Contractor make no warranties or

representations, expressed or implied, as to the fitness of particular purpose or merchantability of

any product, apparatus, or service, or usefulness, completeness, or accuracy of any processes,

methods, or other information contained, described, disclosed, or referred to in this report. 

NYSERDA, the State of New York, and the Contractor make no representation that the use of

any product, apparatus, process, method, or other information will not infringe privately owned

rights and will assume no liability for any loss, injury, or damage resulting from, or occurring in

connection with, the use of information contained, described, disclosed, or referred to in this

report.
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ABSTRACT

This report presents information on the status of, and preliminary findings from, the ongoing

evaluation of the New York Energy $martSM public benefits program.  This report, together with

the continuous tracking of program progress, serves as an integral component to determining the

outcomes and ultimate success of the New York Energy $martSM program in meeting New

York’s public policy goals.  This Interim Report, will help NYSERDA to assess progress and

modify programs as necessary to improve program performance, and guide development of future

program efforts. 
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